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Persuasive Techniques 

Logical Appeals (Logos):  opinion supported by reasons and evidence
· Facts and Statistics- (number facts) give strong support to your reasons because no one can argue with them
· Expert Testimony- statements made by an expert in the field
Fallacies:  reasoning that sounds logical and factual, but is not
· Hasty Generalization- coming to a conclusion, but having insufficient evidence to call it fact
· Name Calling- attacking the person who holds the view rather than the view itself
· Either/Or- describing a situation as if there were only two choices when in fact there may be several
· False Cause and Effect- asserting that because Event B followed Event A, A caused B
Emotional Appeals (Pathos):  play on the feelings of an audience; they aid logical appeals in writing
· Loaded Words- words or phrases that have strong emotional overtones which evoke strong positive or negative reactions beyond their literal meaning
· Glittering Generalities- (a type of loaded word) so strongly positive that they “glitter” and make you feel good
· Bandwagon- trying to make the audience feel that everyone else is doing it and so should you
· Card Stacking- ads that only give the positive side of a product, ignoring the negative side

· Plain Folk- using actors/ models to represent “average” people to suggest that the product they are using must be good

· Rhetorical Question- a question which does not require an answer; the company implies that the answer is obvious, so the audience has no choice but to buy the product
· Repetition- repeating information (or entire ads) so that audience will remember the product

· Analogy- comparing a product to something else desirable

· Hyperbole- complete overstatement and exaggeration of a product for effect
· Bargain or Free- company suggests that the audience can get something for nothing or almost nothing
Ethos- an appeal based on the reputation/character of the author/speaker
· Testimonials- using the words of an experts or celebrities to endorse products that are not related to their fields[image: image1.png]



